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Time ÿies when youõre having 
fun - or so weõre told! Weõre 
already half way through 
2007, and so far 
we have seen 
a number of 
exciting new 
developments 
in the John Lord 
Group.



Marshþeld Bakery was started in 1984 by the White 
family who sold homemade cakes to the local 
villages surrounding Bath and Bristol. The cakes 
began selling so well that in 1987 Marshþeld Bakery 
moved to West End Farm. Since then the family-run 
business has continued to grow and, in 2006, in order 
to meet demand, Marshþeld Bakery moved again 
to a larger, custom-built site just off the M4. 

Blue is The Colour

Marshþeld Bakery Extends Again!



NBS ð  
The 
importance 
of being 
speciþed

R A I S I N G  T H E  P R O F I L E  
The John Lord Group, like many other British manufacturing companies, 
has developed quite dramatically in recent times to remain 
competitive and successful in todayõs marketplace. Our forward-
thinking approach combined with our reputation for quality built over 
100 years of experience, has lead to many successful and established 
customer relationships in the UK and abroad, as well as a growing 
number of high-proþle orders. 




